hit tv lives here

% TVtropolis.com is the home of back-to-back hit TV series offering TV lovers

the ultimate destination to catch all their favourites.

Monthly Average*:

% 35,000 Total Unique Visitors

“ 6.9 Minutes per Visitor

% 336,000 Page Views

% Video Views have reached an all-time high of 73,000

% 60% of visitors are A18-49 (Index 112 vs. Total Internet) with a sweet spot jonl!
of M18-34 (Index 170 vs. Total Internet)

< More than 1/3 of TVtropolis.com visitors enjoy a HHI of $75K+

*Data Source: comScore Media Metrix, Total Canada, 2+ Audience, March 2011 to May 2011 (3M Average); Page

View and Video View data from Omniture Site Catalyst, March 2011 to May 2011 (3M Average)
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Behavioural Segmentation-Composition Index Unique Visitors**
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Retail : Fragrances/Cosmetics

Health : Pharmacy

Retail : Jewelry/Luxury Goods/Accessories
Business/Finance : Personal Finance
Automotive : Manufacturer
Telecommunications

TVTROPOLIS" TVtropolis.com — where the “Hit TV Lives”!

Games : Gaming Information
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WHAT'S ON NOW

WHAT'S ON TONIGHT

King of Queens
9:00PM

¢\ 8
Glamour Belles
Tuesdays

Instant Cash
Mondays

Pregnant in Heels
Tuesdays

en capture 3 beauty queen crovn. |7

Ad Unit Sizes:

% 728 x90 leaderboard
% 300 x 250 big box
Video Ads:

% :07 seconds

% :15seconds

% :30seconds

. Tvtropolis.com visitors are users of key product category sites!

Data Source: comScore Segment Metrix, Total Canada, 2+ Audience,
April 2011. **In the chart, “Composition Index Unique Visitors”
indicates how much more likely it is (vs. the Total Internet Audience)
that visitors to Tvtropolis.com will visit sites belonging to the
product categories listed.

For More Information Contact Graeme Mackrell, Director, Digital Media ( P: 416-967-3115 E:graeme.mackrell@shawmedia.ca) OR

Lyna Sapijonis, Manager, Digital Sales (P: 416-967-3116 E: |yna.sapijonis@shawmedia.ca)



mailto:graeme.mackrell@shawmedia.ca
mailto:lyna.sapijonis@shawmedia.ca

